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THIS IS IMPORTANT TO YOU 

MOST hand -presses 
look alike. This is 
disadvantageous to the 

novice who has never bought 
a printing machine before 
so let us give him a little 
advice before he makes his 
choice. 

Forget the colour and the 
general appearance of the 
machine ; you are not buying 
a new suit or a bouquet of 
flowers. If you aim to turn 
out quality work it is not 
wise for you to say " I'm 
going to get the biggest for 
my money." What you must 
say is : " I'm going to get 
the best and the best in a 
printing machine is its per- 
formance." 

ro - 

And you should never buy 
a machine unless you receive 
with it an authenticated test 
print which shows its capa- 
bilities. Better still, insist on 
a demonstration and see for 
yourself what the machine 
can do before you buy. 

The bed or platen must 
have means of positive 
adjustment so beware of the 
sort which is sold as self- 
adjusting. This is absolutely 
impracticable. 

The platen should open 
enough to allow large sheets 
to be inserted without fouling. 

Coming back to the test 
print : This should not only 
be even throughout but no 
impression should show on 
the reverse side, otherwise 
the type has dug into the 
paper. For this reason only 
one sheet of paper can be 
placed on the platen at a 
time. 

Professional printers would 
damn the practice of placing 
a pad of sheets on the platen 
and printing by merely re - 
moving the top sheet after 
each impression. It is im- 
possible-repeat impossible 
-to produce quality print by 
such an amateurish and slip - 
shod method. 

Look particularly for means 
of registration and a gripping 
device of robust construction, 
otherwise you will find it 
calamitous to attempt the 
printing of thin and flimsy 
stocks. 

Any machine that hasn't a 
control pressure stop has 
serious drawbacks. Perfect 
printing is not possible with- 
out this feature. 

And perfection, after all, is 
what the printer aims at. 

So-buy wisely : buy care- 
fully. 
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PRINT TO SELL PRINT 
Attractive Advertising is the Life -Blood of Your Business 

THE printing industry today appears 
to be suffering from depression, not 
solely because of restrictions on 
paper, machinery and the like, but 
because we have allowed ourselves 

to take an indifferent attitude to the 
problems which have arisen during the 
post-war years. 

Business on the whole is not what it 
should be. The general feeling appears to 
be that this situation is due to the increase 
in the cost of living and raw materials, 
and the scarcity of paper, machinery and 
man -power. 

But is it ? 
There are several printing establish- 

ments in my own town which are working 
night and day. Most firms, however, find 
that business is declining ; regular cus- 
tomers are not placing so many orders. 
The present-day economic situation more 
often than not is blamed for this sorry 
state of affairs. 

But once again-is it ? 
I have given a good deal of thought to 

this problem, and have made a few pointed 
enquiries. I find that the firms who are 
getting the orders are the people who keep 
taking a dose of their own medicine in 
the form of printed publicity. 

No longer can a progressive printing 
concern rely solely upon recommenda- 
tions ; it cannot afford not to use some 
printed publicity. The " dignity " of a 
printing establishment is seldom referred 
to these days, for practically everyone 
accepts the fact that we are in business for 
the sake of getting as much out of it as 
possible. But it is as well to remember 
that we have to put a great deal into it 
before we can hope to reap the harvest. 
Resting on one's laurels and believing, 
with smug complacency, that those whom 
we have served well will be our friends 
for ever will not guarantee continuing 
success. 

NURSING THE CUSTOMER 
If we are to prosper we must realise 

that even the best customers require 
nursing-and the simplest method of 
keeping in touch with old customers and 
encouraging new ones is by means of 
printing issued to sell print and maintain 
goodwill. The orthodox representation by 
travellers with sample books is not enough 
to maintain the link between printer and 
customer. 

Even the smallest printing firms can 
have their own " representatives " calling 
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consistently on likely prospective custom- 
ers if they employ the medium of printed 
publicity. 

Some " house " literature now being 
issued by printers conveys the impression 
that the economy axe has been wielded by 
an imperious fist. Its compilation appears 
to have been an obligation discharged 
with the least possible effort and expense. 
Yet only too often do we find the printing 
executive who talks glibly about "spoiling 
the ship"-the folly of sacrificing quality 
and clarity, to avoid spending money. 

To my mind, it seems ridiculous to send 
out literature at regular intervals if the 
first consideration is to be the cost. Pro- 
bably a very expensive production may 
not create the right impression in the 
mind of the recipient. It might create 
the impression that all work produced by 
the sender is bound to be expensive, or, 
alternatively, small orders would not 
receive the same attention as large ones. 

To avoid this possibility we must 
endeavour to vary the styles and sizes of 
our advertising literature to make sure 
that each is attractive and interesting. 

We must keep in mind that the primary 
purpose of any printed matter we issue to 
prospective customers is to sell-goods 
or services. To achieve this objective the 
message we send must be compelling and 
its presentation sufficiently attractive to 
command attention. 

How otherwise are we to impress the 
prospect who, in turn, wants to impress 
his customers with the printed publicity 
he sends out in the hope of sending up his 
sales chart ? 

Imagine yourself being the prospective 
customer who has on his desk two pieces 
of printing. One is well printed, with 
first-class presentation : you pause, turn 
over the page-your interest is held. The 

other is printed badly, and has no sales 
appeal whatever ; immediately it is 
thrown away-unread. 
KEEP IN THE LIMELIGHT 

Many printing establishments com- 
mence to issue house organs-produce a 
few numbers, and then abandon this 
useful form of publicity, believing that it 
has " served its purpose ". The truth is 
that they are not prepared to go on 
spending money. Perhaps another cause 
is the impossibility of estimating accurately 
the amount of business obtained from the 
direct mailing of printers' literature. Some 
firms do not respond for weeks-from 
others, there is an immediate response. 

Only the annual accounts can give a 
true picture of the success of direct mail 
advertising. If figures show that since a 
systematic publicity campaign was applied, 
the volume of business has increased, 
then common sense indicates that the 
effort be intensified. Il. no appreciable 
difference is shown, then fresh tactics 
must be used. 

No printing, however, is wasted if it is 
well produced. Keeping your firm's name 
constantly before the public is a policy 
which has decided value. tf, however, 
after a consistent campaign, no orders 
have been received, there is evidently 
something lacking in the presentation of 
each piece of printed literature --or in the 
preparation of the mailing list. 

Some of the reasons for failure are :- 
poorly designed and badly printed calen- 
dars, hoary sales talk, and a lack of under- 
standing of the prospective customers' 
requirements. 

The mailing list is very important. To 
be really effective it needs careful checking 
and constant revision to make certain 
that regular customers are not circularized. 

AWARD OF y1ERIT 

gall CO /OM berg) 

33, Corley Avenue 

asle CJJro1nav1"clr 

FOR THE BEST TYPOGRAPHICAL SPECIMEN SUBMITTED DURING 
THE PERIOD OF 

(March, 1952 - - ""ay, 1952 

158 



BUSINESS REPORT QUIZ 

You deserve a 

"big hand" if 
you answer "yes" " 
to these questions 

YES NO 
1. have you all the business you want ? 

2. Does everyone who COULD buy from you 
know all about you -your goods and service ? 

3. Do you rely entirely on your representat- 
ives for orders? 

4. Once a customer buys from you, does he 
remember you, so that you have no use for 
reminder advertising? 

5. Have you nothing new to talk about - 
I herefore, no need for literature to introduce 
it? 

6. Do your customers never place orders with 
your competitors, so that you have no need 
for direct mail persuasion to induce them 
back ? 

7. Do you cover your territories so thoroughly 
that you do not require mail contact with 
any prospective customer? 

8. Are you CONVINCED that direct mail ad- 
vertising cannot improve your position in 
any way? Are you unwilling to be shown 
that you MIGHT be wrong? 

if on second thoughts, you think you may be wrong - consult 

THE WELFARE PRESS, MODERN STREET, ANYTOWN 
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Two suggestions which will help to keep the customers' attention on YOU 

The addition of new names and the 
deletion of " dead " names will result in 
a saving of time and postage. 

The cost of effective " house " literature 
is so heavy nowadays that only in a small 
percentage of cases can it be claimed that 
a few mailing advertisements have paid 
for themselves. It is repetition which 
really makes publicity pay. Just as the 
commercial traveller can rarely hope to 
make his business profitable till he has 
repeated journeys over the same ground 
many times, so your " house " literature 
can scarcely be expected to gain its full 
results immediately. 

Here are a few points which may be 
useful. 

Read advertisements of all kinds- 
particularly your competitors. 

Do this in two ways : (1) quickly, and 
(2) thoroughly. 

For the first method : Take up the 
booklet or folder. Glànce hastily over the 
publicity columns, and make a blue 
pencil mark against those advertisements 
that catch your eye because a phrase or a 

picture attracts attention. Do it when you 
are feeling fresh and energetic. Do it also 
when you're feeling tired. Then go back 
and read those advertisements in the 
second way, i.e. thoroughly. It may be a 
good idea to cut these advertisements out 
and, by comparison, decide what features 
they have in common. 

Go through them again with this 
query in mind : " Why did this appeal to 
me ? " and submit them to more tests : 

(a) Does more careful reading justify the 
first interest ? 

(b) Has the attractive illustration any- 
thing whatever to do with the copy ? 
Does it lead your mind to it ? 

(c) Is there an argument in the copy ? 
If so, does it simply argue or does it 
convince ? 

(d) Does the advertisement repel you 
when you read it, through being too 
bombastic or claiming absurd advan- 
tages ? If so you will have noticed 
that over -statement irritates. 

(Continued on page 162) 
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PICTURES FOR THE 
N Printcraft 
No. 14 I read 
with interest an 
article entitled 
" Print for the 

Parson ". I have 
no doubt that many 
other readers also 
took note of the 
enlightening sug- 
gestions made by 
its author, Mr. 
Edwards, who, 
being a parson him- 
self, gave us a good 
idea of the require- 
ments of the Parish 
Church to -day. 

Notices and 
posters, parish 

magazines; programmes for choir services, 
musical concerts and religious drama ; 
Christmas, Easter and Confirmation cards 
are just a few of the possibilities which 
Church printing presents. 

Most of our practising readers have 
doubtless tackled several jobs of this 
nature, and will be aware of both the 
attractions and the drawbacks ; so in 
this article t want to deal with the approach 
to Church printing, especially its decorative 
aspect. 

In his article Mr. Edwards very aptly 
remarked : " Some printers appear to be 
possessed of a fixation where the Church 
is concerned. Anything remotely con- 
nected with religion must be set in text." 
He went on to recommend the use of 
more modern and simple types. 

I should like to enlarge on his remark 
by saying that this "fixation" is not 
confined to typography, but to the 
whole subject of decorative printing 
for the Church. 

Too often artists and printers feel a 
sense of limitation when designing 
for the Church : their style' becomes 
self-conscious or stilled, and life and 
originality are lacking in their work. 

Let us try to free ourselves from 
any " stuffiness ". This branch of 
printing is as exciting and as open to 
experiment as any other ; and pro- 
viding that we keep within the bounds 
of good taste there is no need to feel 
restricted. 

To be a little more explicit : I should 
say it would be in bad taste to use the 
same sort of eye-catching " stunts " 
on a Church poster that you might 
use on a poster for a cinema show. 
Aim to catch the eye, by all means, 
but rely on strikingly good design 
which sustains the interest, rather 
than mere novelty which quickly palls. 

AA 
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CHURCH PRINTER Suggestions and Comments 
By THERESA FLEMING 

Do not ignore tradition, for it is a 
splendid thing and we can learn much 
from it. But never forget that if tradition 
is to be kept alive it must continue to 
grow-drawing its inspiration from the 
past, but adapting itself to modern 
influences. 

Merely to copy the work of the past 
will soon stultify any form of art ; yet 
to learn from it and at the same time 
produce sincere modern work is the way 
to success. 

There was a time, as you all know, 
when the production of books and all 
written matter was not merely encouraged 
by the Church, but was carried out by 
the Church. Long before the days of 
printing the patient monks copied manu- 
script after manuscript in a beautifully 
developed script, embellishing the pages 
with many colourful and wonderful 
designs. 

Meanwhile their brother - craftsmen 
carved figures on every available stone 
pillar or water spout. They also painted 
murals, and enriched with glorious 
stained-glass windows the churches' 
interiors. 

The charm of much of this art lay in the 
co-operation it drew from everyday life. 
The little head of the cherub or demon, 
comically represented over the church 
porch, is probably the portrait of a fellow 
workmate. Bible scenes are mingled with 
quaint pictures of contemporary life. The 
walls of the churches served as picture - 
books for the public who were unable to 
read and had to learn in this delightfully 
pictorial way. 

The majority of these craftsmen are 
unknown to us by name. With a few 
exceptions, they were just ordinary men 
plying their craft and would scarcely have 
applied to themselves the name of "artist". 
Yet in all their work, from the greatest to 
the humblest, there is the genius of art. 

By studying their work we can learn 
the secret of good Churchcraft, namely- 

«e" 

dignity and strength of design, linked 
with a warm and human approach. We 
should strive to achieve this happy balance, 
not letting our work become " im- 
personal", and yet retaining force and 
simplicity enough to avoid " sentimen- 
tality". 

The needs of the Church have changed. 
The social structure and pressing financial 
problems have for many years brought the 
arts under different patronage. In a small 
country parish the cover of the Church 
Magazine has long been the only piece of 
artistic extravagance indulged in from 
one year's end to the next. 

But to -day the position is growing more 
promising. Many more clergy and their 
congregations are coming to realise the 
important part that art and crafts can 
play in Church life ; and well -designed 
Church publications are now recognised 
as essentials and not luxuries. 

And for their part, the readers of the 
Church Magazine will not grudge a 
slightly increased cost if the better pro- 
duction merits it. 

So try, if you can, to raise the standard 
of your local Church printing. You will 
soon rouse interest by making enter- 
prising suggestions. Try to make more 
use of pictorial design, in spite of the 
extra cost it involves. 

Incidentally, the use of lino cuts and 
wood -engravings is particularly suited to 
this kind of work. 

Some designs are included here to 
serve as a guide, or to stimulate your own 
efforts. Briefly described :- 

(a) is suitable for a programme cover 
for a Nativity Play, a Christmas 
Card or as an emblem for any 
church dedicated to St. Mary the 
Virgin. 

(b) An Easter Card. 
(c) Decoration for a Confirmation Card. 
(d) The family at church-suitable for 

Church Magazine illustration. 
(Continued on page 162) 



(e) Suitable design for a gum -backed 
label for Sunday School presentation 
books. 

(f) Harvest Thanksgiving decoration 
for Church Magazine, etc. 

Perhaps the humble needs of your 
parish and your own small printshop 
seem a far cry from the glories of a great 
tradition ; yet, in fact, if this national art 
is to flourish, it is you, the small craftsmen 
-virtually descendants of the talented yet 
unknown artists of centuries ago-who 
must revive it and carry it on in your own 
locality. 

PRINT TO 
SELL 

PRINT 
(Continued from 

page 159) 

(e) Do you sense that the statement is 
insincere, as if the man who wrote it 
didn't believe it himself ? This is a 
point to watch, for sincerity is the 
essence of effective advertisement. 

The mailed advertisement is almost 
forced to be a " reason -why " advertiser. 
That is to say, its copy must contain the 
essence of an argument. It need not be 
long; in fact, it may be condensed into a 
few words, but it should be there. After 
all, an advertisement is an argument. You 
have to offer your prospective customer 
some reason why he should place an order 
with you. Your advertisement is your 
method of giving that reason to a larger 
number of people than you can speak to. 

THE PERSONAL TOUCH 

Let your message be simple, direct and 
interesting. Don't use slang. The King's 
English is excellent. Don't strive after 
American idioms-an error which many 
direct mail advertisers are committing now. 

Make your argument-not the type- 
stand out. Write to your prospective 
customer as if you were writing to main- 
tain an old friendship, or make a new one. 
Remember the methods by which people 
are convinced : the avoidance of over- 
statement, the simple presentation of facts 
and arguments, and a constant endeavour 
to be interesting. 

Wherever possible, the printer's repre- 
sentative should follow up the mailing of 
all " house " literature. There is, after 
all, nothing like the personal touch to 
promote the continuous expansion of a 
business. 

PRINT -HINT 
BORDERS FROM THE CASE 

IBADLY needed a tasty border for a 
block on a Christmas card. The ones 
I had were too heavy or too light. 
A simple rule was not enough. The 
block was too small and too fine for 

the usual printers' borders. At last I got 
an inspiration. 1 took two old face lower- 
case j's, and laid them on their sides, one 
on top of the other. The effect was delight- 
ful. A line of j's on their side on top of 
another line going the opposite way gave 
me a graceful chain -like border which was 
really distinctive. 

Fired with my discovery, I studied the 
case to see if I could use anything else in 
this unorthodox but decorative manner. 
I set a line of full points, but I inverted 
every second one. 1 t made a nice fancy 
rule. I found that three full points, the 
centre one inverted, made a nice division 
on a business letter -heading between 
words like " Builder," " Contractor " and 
" Carpenter." I used, for variety's sake, 
two colons for a similar purpose. 

The Gill Sans lower case o is completely 
circular and centred on the body. It is 
very useful for decorative purposes. Gill 
Sans V's on their side head to head made a 
nice dash line of diamonds. Y's on their 
side looked well too, but an o in between 
each pair added to the charm. 

A nice border can be made with capital 
L's, each alternate one turned upside down. 
The edges do not touch, but they make a 
series of shadow squares that are effective. 

Nearly all the letters of the Gill Sans 
face can be used in some way or another. 
Where they do not reach the edge of 
the body there is a little break that 
sometimes spoils the effect. 1. have been 
experimenting with printing the second 
series of letters at a second printing, 
slightly out of register, so that the lines 
touch. When I make two printings I 
use a second colour with excellent effect. 
Red and green or red and black go well 
together. Blue and orange are useful 
too. As the register can be changed for 
the second printing endless possibilities 
occur. For example, with the two L's 
mentioned above forming a border of 
small squares, I have printed a full point 
in the centre of each square. l t is well 
worth the extra trouble. 

These suggestions are only a hint of 
what can be done by using the letters in 
your case for fancy borders. Work out a 
few new ones for yourself. Gerald Lee, 
(Brighton 6). 
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PARAGRAPHS 

ILLUSTRATE YOUR PRINTING . 

WORK 
Not enough printers, large or small, 

appreciate the merits of Adana illustration 
types. Undoubtedly these blocks are an 
effective way of putting the finishing 
touch on a neat job of composing and 
printing. 

I can vouch for the fact that there is 
nothing quite like them in the printing 
trade, professional or amateur. The fact 
that the illustration types are cast in solid 
metal and are made 7 x 4 ems (excepting 
where stated) places them in a prominent 
position in the art of printing. Moreover, 
they are correctly type-high, not requiring 
any make-ready, whilst the drawing is 
obviously up-to-date and produced by an 
exceptionally talented and resourceful 
artist. 

At three for 13s. 6d., six for 25s., or 
twelve for 45s., they are, indeed, better 
and cheaper than any other blocks on 
the market. They are immensely useful 
in practice and make for efficiency. One 
printer, whose business dates back over 
45 years, vows there is no better way of 
bringing good work to the notice of the 
buyer of print. For instance, if you are 
printing a butcher's heading or slip, you 
can very easily and quickly add that 
pleasing touch by including the Adana 
illustration type depicting a bullock, 
porker or sheep. You will thus be pleasing 
your customer, which is the keynote of 
success. Who knows ! You may receive 

If you have a hint or have 
invented a gadget which 
you think may help your 
fellow craftsmen you are 
invited to write it up and 
contribute it to this 
feature. 

Payments of 4/- per 100 

words are made for each 
item used. Diagrams and 

sketches are paid for 
additionally, but MUST 
be drawn in BLACK INK 
(Indian for preference). 
If this is not done a pro- 
fessional artist must be 

engaged to re -draw your 

sketches and in conse- 
quence your contri- 

bution will be held up. 

a good, plump turkey at a reduced rate 
when the Christmas season comes along ! 

There are blocks of buffalo horns (just 
the thing for R.A.O.B. work), the post- 
man on his rounds (eminently suitable for 
mail order printing), footballers (soccer 
and rugby) in action, cricketers, one for 
the chemist making up prescriptions, 
menus for hotels, dancing (several differ- 
ent), National Scheme for Disabled Men 
(suitable for firm's headings) and a host 
of others. 

All these illustration types are copyright 
and are available in larger sizes, mounted 
on end -grain wood at 8s. 6d. each, a 
charge which is remarkably low in these 
days. 

So printers, large or small, should 
make a point of laying in a selection of 
these Adana illustration types, thus 
enabling them to improve their printing 
work. It is a real investment well spent. 

" OLD COMP " (Matlock). 

PUNCHING HOLES ON YOUR 
ADANA 

Last year, with the aid of Adana blocks, 
I produced some hundreds of Christmas 
cards on my No. 2 H.S. for a church 
sale. 

Many of the cards were of the four-leaf 
type, the inside pages being secured in 
the usual way to the outer card by a 
piece of ribbon passing through two 
holes " apart, in each member near the 
folding crease. 
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Thin steel' 
p/ate 

Hints concerning additions or alterations to Adana machines are published purely for the interest of 
other owners of these machines. It should be pointed out, however, that the hints have not been tested 

by Adana and are not necessarily approved by them 

Naturally all the holes had to be in 
alignment and so far as I am aware no 
hand -punching machine is available that 
has either the necessary distance between 
the holes or sufficient " reach " from the 
edge of the card. The difficulty was 
overcome in the following simple manner : 

Two 1" diameter holes, 4" apart, were 
drilled in the centre of a piece of sheet 
iron about 1" x 14" x " thick. This 
was first used as a template to screw two 
steel (wood) screws along the centre line 
of a 4" length of 36 -pt. or larger fur- 
niture. It is essential that the diameter of 
the holes and screws is identical. The 
heads of the screws were then cut off 
with a hacksaw and the ends of the 

Device for punehiug holes 

/ 

Wood block 

furniture with screw 
shanks for punches 

shanks filed to an angle of about 85° 
(taking care not to round the edges), 
and to a length, including the wood base, 
of 1' (i.e., a little over type high). 

The piece of furniture with the two 
screws was locked in the centre of the 
bed in a vertical position. A piece of 
thin 3 -ply, about the size of the platen, 
was secured to the latter by a small hand 
cramp and then brought into contact 
with the points of the screw shanks in 
the bed, so marking the position for the 
holes on the steel plate. 

The latter was then fixed in position by 
four small countersunk screws, one in 
each corner. 

A slot, " wide, was cut in the ply, 
extending from the holes in the plate to 
the bottom edge of the ply. This is to 
allow the paper discs punched by the 
screws to fall away. 

Bottom and side lays consist of thin 
strips of wood secured to the ply by 
small wood screws. 

Holes in three or four of the outer 
" cards " and up to a dozen of the thinner " insides " were easily punched at a time 
and all were interchangeable. 
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Of course, the lay gauges have to be 
adjusted to accommodate the " inners," 
which are usually slightly smaller than 
the " outers ". 

To align quickly the punch with the 
holes in the plywood, hang the latter on 
the " punch " when locked in bed and 
bring the platen up and secure with a 
clamp at the corner. 

It may be found necessary to tilt the 
bed slightly forward at the top to allow 
for the " arc " movement of the platen. 

M. E. Sleat, Oxhey, Watford. 

CAMP STATIONERY 
With the advent of the holiday season 

hundreds of scouts 
and guides and mem- 
bers of other youth 
organisations are set- 
ting off for camp. 
Here is an oppor- 
tunity for the small 
printer to provide 

Bed Camp Stationery. 
Postcards and note- 

paper bearing the 
Camp address and 
an Adana " tent " 
illustration printed in 

Three ply . green ink will prove 
very attractive. Camp 
leaders will welcome 
these as a most use- 
ful addition to the 

Camp Canteen, while the young people 
will readily buy them, not only as a 
novelty, but as being much cheaper than 
the usual picture postcard 

Contact your local Scouter and Guider 
and obtain the addresses of the County 
Secretaries. The latter can provide you 
with the names and addresses of the 
Scouters and. Guiders in their areas. 

T. Crawford, Forres. 
SMUDGE 

How often when coated or art paper 
has been printed, there is delay in drying 
and a tendency to smudge ? Here is my 
remedy and time-saver. Take a piece of 
old machine knitted woollen vest or pant s 
and fold into four thicknesses. 

Stitch down the side and one end. 
Between the first layer and the other 
three folds, put in one or two teaspoonfuls 
of commercial french chalk and sew up 
the open end. 

Using the thick three Folds as finger - 
grips, rub lightly over the tacky surface 
and it will become perfectly dry and 
glossy with no detriment to I he print in 
any way. If this is very heavy, tap the 



Details for making and fitting 
a jockey roller to the H.S.2 

Effective inking 
', area without jockey 

roller 

Cover plate 
with pressure 

adjustment 
screw 

pad once or twice to bring more chalk 
through the material. This will save many 
days in drying or any smudging. This 
pad may also be used to dry off the 
impression on the make-ready. The 
method is reminiscent of the days before 
blotting paper, when sand was used for 
drying written letters. 

W. H. Thomson, Manchester. 

MAKING A JOCKEY ROLLER 
The type -bed area of the Adana H.S.2 

press is 42" x 62". The whole of this 
area is rarely used, however, since inking 
falls off towards the two sides of the bed, 
a full forme resulting in the effective 
printing only of the centre three -fifths. 

This can be cured and the whole type - 
bed area made available by the use of a 
jockey -roller which rolls out the ink 
between the two main rollers during all 
movement of the roller arms. The better 
rolling obtained is an advantage during 
normal work as well, enabling less ink 
to be used and cleaner impression obtained. 

On most machines the rollers fit into 
two blocks shaped as shown. The jockey - 
roller spindle will fit into the groove cut 
in the top face of these blocks. A s" 
silver steel rod, 9" long, has two rubber 
rollers pushed on to it. They will slide on 
freely if the rod is oiled or greased first. 
The rubber rollers are Adana 4" diameter, 
1" long, with a wire handle which is 
discarded. Two holes should be drilled 
in both metal blocks, as shown in the 
drawing, and tapped. This can be done 
on the machine with two pieces of wood 
in the place of the rollers on the ink - 
plate. 18" Whitworth is probably the 
best size for these threaded holes. Two 
metal plates are similarly drilled and 
screwed down on to the blocks. A third 
hole in each plate, tapped, can take a 

Too view showing 
jockey ro//erposition 

on main rollers 

pressure adjustment screw. This is a 
definite advantage as rollers swell and 
contract slightly with changes in the 
weather, and the correct light pressure 
can be maintained. 

The jockey roller cannot move sideways 
since the flanges of the runners butt on 
to rubber rollers. Should the adjusting 
screws show signs of working loose, burr 
the thread slightly in the plates. 

fzagyerated view 
of lez pt. rule set 
for creasing 

Exaggerated view of Creasing Device 
correct crease 

CREASING ON THE HAND -PRESS 
Creasing thick paper and card before 

folding always makes a neat appearance. 
It can be done very simply. Set two 
lengths of 4 -pt. medium side face rule 
with the bevels together in the middle. 
Put the chase in the press and prepare a 
hard tympan, i.e., use card instead of 
paper. Increase pressure with the adjust- 
ment at the back of the bed, set your 
lays after a trial pull, and you are ready 
to machine. Incidentally, when per- 
forating draw -tickets, try running a 
second colour to the job. It improves the 
look of the work for remarkably little 
effort. 

J. P. Fortis Green, N.2. 
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ene ene pe PRINTING 
AM often asked how the brilliant 
colours of coal -tar dyes are extracted 
from the black tar. The answer is 
that they are not. Coal -tar is a 
complex mixture of liquids and 

solids. These are separated by distillation, 
on the principle that when a mixture of 
substances of varying boiling points is 
heated, the substance with the lowest 
boiling point boils away first ; this is 
condensed and collected as the first 
fraction. Heating is continued and, if 
necessary, increased when the next 
fraction vaporises. 

These fractions are not quite pure and 
usually contain a little of the next higher 
boiling fraction. Even so, the first dis- 
tillation produces a number of valuable 
materials including benzol, xylol, solvent 
naphtha, carbolic oil, creosote oil, anthra- 
cene and creosote pitch. These crude 
distillates are then redistilled and treated 
with various chemicals and the purified 
products are : Benzene, which is used as 
a solvent, or turned into Nitrobenzene, 
which in turn is made into aniline by the 
action of iron filings and hydrochloric 
acid. Aniline is used in the production 
of many dyes. Toluene is used as a 
solvent, or nitrated for use in making 
dyes and explosives (T.N.T.). Xylol is 
used as a solvent and in the formulation of 
vehicles for photogravure inks. 

Naphtha, which is used as a solvent for 
rubber and sulphur and also in the manu- 
facture of dyes. 

Carbolic acid, or phenol, is used as an 
antiseptic and for the manufacture of 
synthetic resins such as Bakelite. 

Naphthalene, used in dyestuff manufac- 
ture, or sold as mothballs. 

Cresylic acids used as antiseptics such 
as Dettol or T.C.P. 

Anthracene, which is a very valuable 
material for dyestuffs. 

It will be seen that a 
number of these mainly 
white or colourless 
materials form the 
building bricks from 
which the dyestuffs 
chemist builds his com- 
plex structures of brilli- 
ant colour. Many stages 
of manufacture, and 
rigid control of concen- 
trations and temper- 
ature are needed before 

How the Colours 

the goal is reached. Much as I would love 
to describe some of these methods for you, 
I am afraid the Editor would be unable 
to spare the space, so I will press on to 
the formation of lakes from the dyestuffs. 

The main bases for making lake pig- 
ments are : 

Alumina, this as I mentioned earlier 
is the oxide of aluminium and may easily 
be prepared by adding liquid ammonia to 
a strong solution of potash alum, when 
the alumina is precipitated as a voluminous 
but almost colourless cloud. Barium 
sulphate is a dense white base used for 
preparing dense pigments for use as cover 
inks and pale opaque tints. It can be 
made by pouring dilute sulphuric acid, or 
a solution of sodium sulphate, into a 
solution of barium chloride. 

Lake formation.-lf it is possible to 
obtain a little water-soluble dye, such as 
Dolly dye, and make a strong solution in 
water (or even a drop of red writing ink 
will do), a lake can easily be made. Make 
a fresh suspension of alumina and another 
of barium sulphate, add some of the dye 
solution to each and shake thoroughly. 
On settling, it will be found that most of 
the dye has left the water and attached 
itself to the base. Washing with water 
will show that the colour is firmly attached 
to the base, which can now be used as a 
pigment. 

There are two main classes of dyes, 
called acid and basic. In acid dyes the 
part controlling the colour is an acid, and 
in basic dyes it is the base. The dyes so 
far discussed are acid dyes. Basic dyes 
can be formed into lakes by using acids 
such as tannic, phosphomolybdic or 
phosphotungstic as bases. 

Generally speaking acid dyes are faster 
to light and heat than basic dyes, but less 
bright in colour, and sensitive to alkalies 
such as soda or ammonia. 

Now for some of the most important 
properties of pigments. The colour or 
tinting strength depends on the pigment 
shade or concentration. The covering 
power depends on the particle size ; the 
smaller the particles the greater the 
coverage. Covering power should not be 
confused with covering -up power, or 
opacity, which is a property inherent in 
the pigment or lake base. 

The printer can only modify his colour 
by reducing the ink with either a trans - 
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parent or opaque white, or light colour. 
The inkmaker cán actually modify the 
shade of his pigment, in many cases, by 
altering the dye concentration or other 
condition, in the process of manufacture. 
For this reason, it is often better to obtain. 
a required colour from the inkmaker 
than to attempt to mix it. 

Another controlling factor in ink - 
making or mixing is the quantity of pig- 
ment which can be taken up in a given 
quantity of vehicle, and this quantity 
depends on the oil absorption power of 
the pigment. The smaller the particles, 
the greater the quantity of oil required. 
For example, carbon black will take up to 
ten times the oil required for a similar 
weight of one of the heavy metallic pig- 
ments. This brings me to the important 
matter of vehicles. 

The liquid constituent in which the 
pigment is suspended is called the vehicle, 
and as this largely controls the natural 
drying of the ink the materials used are 
usually classified according to the way or 
ways in which drying is effected. They 
are divided into oxidation, absorption and 
evaporation drying. 

Oxidation.-Linseed, tung, cotton -seed 
and soya -bean oils dry by oxidation. 
Letterpress and lithographic ink varnishes 
are usually linseed oils, thickened by 
cooking until the required viscosity is 
attained. Boiled oil is heat -thickened 
linseed oil with added driers. 

Tung oil is a very valuable, but rather 
expensive, material, known for centuries 
as China wood oil. It formed the base of 
Chinese and Japanese lacquers and 
imparts valuable working properties to 
ink. 

In recent years, chemical by-products 
of the petroleum refining industries have 
been extensively used as substitutes for 
linseed oil for the cheaper qualities of 
dark -coloured inks. Linseed oil oxidises 
to linoxyn which is a tough, leathery 
material forming a hard resistant skin 
which holds the pigment firmly on to the 
printed sheet. The drying properties of 
the petroleum by-products are somewhat 
inferior in oxidation qualities. 

Absorption.-Mineral oils similar to 
machine oils obtained by the distillation 
of crude petroleum, rosin, and white oils 
do not easily oxidise. They are com- 
paratively cheap and are quickly absorbed 

into soft sized papers. They are therefore 
quite suitable and extensively used for 
newspaper and poster inks. 

Very small proportions of these oils 
may be used to retard drying, but any 
amount in excess of five per cent. may 
cause considerable trouble through non- 
drying, by allowing the pigment to powder 
off, or by causing " strike through." 

Lard also comes into this class and 
although sometimes used by pressmen, 
its use cannot be too strongly condemned. 
It contains both water and salt. Emulsifi- 
cation of the ink and corrosion of the 
forme may be added to the possibility of 
drying troubles. 

A Continuation of " Printcraft's " Valuable 
Course for the Knowledge -Hungry Small Printer. 
Specially written for this magazine by the 

author of " Science for Printers " 

LESLIE G. LUKER 

Evaporation.-Turpentine and white 
spirit dry by evaporation and may be 
sometimes useful in small quantities. 
Turpentine is often recommended for 
matting the surface of an ink. It does this 
by dissolving the varnish and carrying it 
quickly into the paper, leaving the un- 
bound pigment on the surface. 

It will be clear that most rotary letter- 
press inks dry by absorption and possibly 
evaporation, and ordinary letterpress inks 
by absorption followed by oxidation. 

The important properties of vehicles 
are viscosity, wetting power, specific 
gravity, boiling range and acid value. 
Actually there are many more, but they 
are weighty matters of chemistry and 
physics, far beyond the scope of the present 
series. I will therefore 
content myself with a 
brief outline of the 
most important. 

Viscosity.-This 
may be defined as the 
internal resistance of 
a liquid to flowing. 
In other words, if the 
viscosity is too high 
the ink will hang back 
in the duct, while if 
it is too low, it will 
run out and make a 
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mess. It may also cause mottling, and 
squashing out. 

Tackiness is related to viscosity, 
although not the same thing. If the 
viscosity is too low and the tack too high 
the ink will " spray " off the rollers, while 
if the viscosity is too high and the tack 
too low the ink will not distribute, or lift 
from the forme. 

Wetting power.-This is the power of an 
ink to wet the paper and so transfer from 
the forme. It depends on surface tension, 
which is very difficult to describe in simple 
words. If the surface tension and viscosity 
of the ink are too low, the ink will pene- 
trate the paper too quickly and too 
thoroughly. 

Specific gravity.-The specific gravity 
is the weight ratio of any substance to 
the same volume of water. It is important 
that as the specific gravity of the pigment 
rises, the viscosity and surface tension of 
the vehicle must be increased, or the 
pigment will settle out. The purity of a 
substance is often checked by reference to 
its specific gravity. 

The boiling range.-Many oils and 
varnishes used as vehicles are not pure 
substances, but more or less complex 
mixtures. The range of temperatures over 
which the mixture boils gives some indi- 
cation of the rate at which it evaporates. 
The lower the boiling points the quicker 
the ink will dry. 

Acid value.-This is another difficult one 
to explain. Briefly all animal and vegetable 
oils contain fatty acids in combination 
with glycerine. They are constantly 
breaking down and releasing free acids. 
The acid value is the measurement of 
them and is important to the ink and 
varnish manufacturers. The presence of a 
little fatty acid is useful in reducing surface 
tension, but an excess causes " livering ", 
a condition in which ink becomes hard 
and rubbery on storage. 

Driers.-These are of several distinct 
kinds. The safest are the paste driers, 
made by working up lead or cobalt 
linoleates or sulphates in small propor- 
tions of drying oils. They are mild in 
action and do not reduce the viscosity of 
the ink very greatly. 

Liquid driers may be concentrated 
solutions of metallic salts ; terebine or 
other resinous driers ; or combined 
drier -reducers. Terebine has gone out of 
favour in recent years because it was 
suspected of causing fading in coloured 
inks. It might cause trouble if used with 
any ink, such as genuine vermilion, 
which contains sulphides. Liquid driers 
are very dangerous unless used with great 
caution as they may cause hard drying of 

ink on rollers, crystallization and, by 
reducing the viscosity too much, mottling. 

Drier-reducers.-The less said about 
most of these the better. In nearly every 
case of inking or rolling trouble that has 
been brought to me for solution these 
patent cure-alls have been found at the 
root. 

Reducers.-Many weird and wonderful 
mixtures have been sold for this purpose, 
ranging from sulphuric ether to petroleum 
jelly. In general the best kind is that sold 
by the inkmaker to suit his own inks. 
Pastes are in nearly every case better than 
liquids. The inks, driers and reducers 
sold by Adana are made by the firm 
whose products I have used exclusively 
for over twenty years, and if properly 
used they would be hard to equal. 

I do not propose to deal here with heat - 
set, moisture -set, infra -red setting inks, 
as they are intended for very high speed 
production on specially designed machines. 
One special series of inks may, however, 
be of interest ; these are called double - 
tone inks. 

They are not designed, as is commonly 
believed, to drive printers mad, but to 
increase the normal range of tones of a 
half -tone block, or to give the impression 
of two colours from one working. They 
are useless for anything but half -tones on 
good quality art paper, but properly used 
give very beautiful results. 

They are very clever examples of the 
ink maker's art and consist of a normal 
printing ink with the addition of a soluble 
dye dissolved in the vehicle. Brown inks 
are made with harmonizing undertones 
and blacks with buff, green, pink and blue 
undertones. The so-called development 
of the inks during the first forty-eight 
hours after printing is due to the spreading 
of the dye -laden vehicle through the paper 
fibres. 

CORRIGENDA 
I am sorry to say that two errors 

slipped through in the last issue. The side 
heading of the last paragraph on page 
125 should read " The Pigments " instead 
of " The Black Pigments ". In the 
penultimate paragraph of page 127 the 
name of Prof. Meldola was spelt incor- 
rectly. This is an example of the danger 
of error arising from overrunning matter 
to a narrower measure for the insertion 
of a block. It is the type of error that 
can only be avoided by unremitting care 
and attention at all times. 
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THE TRUTH ABOUT THE FREE -LANCE 
Getting to Grips With a Very Vexing Question 

WITH great interest and much 
amusement I read the article on 
Free-lance Authors which was 
written by my very worthy and 
well - liked colleague, Rex 

Kingston, in the last issue. As a free-lance 
with some 25 million published words to 
his credit, Rex knows this side of the 
literary game inside out and upside down. 
Indeed, he would hardly have been able to 
write his very fascinating and instructive 
course for the Fleet Street School of 
Authorship had it been otherwise. But I 
did feel at the time-and that feeling has 
been more than justified by the scores of 
letters which your editor has allowed me 
to read since the publication of the 
article-that Rex might have approached 
the subject from another angle ; the 
angle, so deservedly expected from readers 
of Printcraft and the Magazine Publisher, 
of downright practicality. 

So allow me now to deal with Rex's 
omissions and in the space of this one 
brief article to try to reply to the many 
questions which have cropped up. These, 
summarised under four headings, may be 
listed as follows : 

1. What is a free-lance ? 

2. What qualities must one possess to 
become a successful free-lance ? 

3. How much money can one expect to 
make at free-lancing ? 

4. What forms of free-lancing pay best? 
1. Answering this question, anybody 

who writes anything for which he receives a 
special payment is a free-lance. If by 

trade you are a butcher, a baker, a printer 
or a painter, but you earn extra money 
by writing, then you are a literary free- 
lance. If you are employed in a pub- 
lishing office, but write for publications 
outside that office, your work for such 
papers is still free-lance work. If you 
are paid separately for anything you 
write in your own paper and you do this 
out of office hours, you are a free-lance. 
You are not a free-lance if you are engaged 
in producing or helping to produce a 
paper, and all that you write for it is 
covered by your editorial salary. 

2. This question is rather more ticklish. 
There is, however, one outstanding rule. 
The first quality a successful free-lance 
must possess is ability to write-and to 
write in good English ; in a style that 
will convince his readers that he is an 
authority on his subject. That means, 
also, that he must be able to spell, 
punctuate and phrase correctly, and, 
generally, possess a fairly sound standard 
of education. I do not mean by this 
that he must be an ex -public school boy. 
Probably more than half the successful 
free-lances of to -day found their ambitions 
to write while still at elementary schools. 

The rest of the would-be's qualifications 
depends upon what sort of a free-lance he 
wishes to become. Those we have observed 
under the first heading may be termed 
casual or safe free-lances, since they have 
little to lose if their writing lets them 
down. But if they aim at becoming one 
of the heroes of the literary world-the 
100 per cent. professional free-lance, who 
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stands or falls by the power of his pen- 
the list is formidable. I'm not sure, when 
I have put down what is in my mind, that 
I shall, by any means, have exhausted it. 

First he must have determination- 
grim, dogged, stubborn that sort of 
determination which makes him stick out 
his chin and, in spite of the many bitter 
failures which are coming his way, say 
to himself : " Well, I can write and I 
will make it." If he can sustain this 
attitude success will come. 

Perseverance. A " never give up " 
complex. With faith in himself he must 
keep plugging along in the face of all 
adversity until at last the goal is reached. 

Enthusiasm. For the story or article 
or whatever job he is intending to tackle. 
Approach a subject in any other spirit 
and he is lost before he starts. 

Diplomacy and Tact. Particularly 
necessary in dealing with editors, sub- 
editors and other members of the staff 
who will all, in some capacity or other, 
handle his work. 

Observation. Alertness and sensitivity 
to people, objects, and surroundings. To 
the free-lance every happening and 
saying, however trivial, is potential copy. 

Resistance to snubs and sneers. A 
" shrug -it -off " attitude when he finds the 
familiar rejection in his letter box each 
morning. 

Ability to live for long periods without 
eating. 

To these may be added Adaptability, 
Ambition, Self-confidence, Fearlessness, 
Exceptional Intelligence, Cheerfulness, 
Originality, Specialised Knowledge, etc., 
etc. Anything else which adds up to 
toughness and faith in oneself. 

3. Income from free-lancing ? Probably 
none at all at first. Most free-lances I 
know wrote several hundred thousand 

PRIVATE 
EDITOR 

words before receiving the swooning 
pleasure of finding themselves in print. 
Even when their work is well-known 
there are often long gaps between cheques. 
The most comfortable way of becoming a 
full-time free-lance is first to win a big 
dividend in a Football Pool, inherit a 
fortune, or at least possess an income 
which makes you independent of editors 
and their whims. 

4. The forms of free-lancing which pay 
best are the specialised forms. Earn 
yourself a name for writing a particular 
type of story or article. Don't try to 
write about everything. Make yourself a 
specialist in a few subjects ; study them 
for all you are worth. Though as a writer 
you are supposed to know something 
about everything, it is best to get yourself 
a reputation for being good at so-and-so. 
Such subjects, of course, must be ones for 
which you have a natural enthusiasm in 
the first place and which you are eager to 
learn more about yourself. 

It has been emphasized before in 
Printcraft and the Magazine Publisher 
that a close study of the periodical for 
which you intend to write is absolutely 
necessary before submitting copy to its 
editor. This excellent advice I can only 
improve upon by the addition of one 
word-intense study. Study your periodi- 
cal with the same close concentration as 
you study your subject. 

And take care in the presentation of 
your manuscripts. Don't write them : 

get them typed-on one side of the paper 
only. Include a neat title -page on which 
are the following particulars.: 

1. In top right-hand corner description 
of MS.-whether it is serial, complete 
story, article, verse, etc. 2. Title (in 
caps) of MS. with author's name. 3. 
In bottom left-hand corner the number of 
words (estimate to nearest 50 ; to give 
the exact number will stamp you as an 
amateur). 4. In bottom right-hand 
corner place your address and (if any) 
telephone number. 

But don't, unless you have an un- 
breakable heart, go blithely into free- 
lancing before you have found out how 
to live by other means. If you already 
have a job stick to it until you have so 
established yourself in your own particular 
field that editors will come eagerly to you 
with commissions. 

N.B.-These remarks are intended only 
for the earnest unknowns. They do not 
apply to writers who jump into the market 
ready-made-probably because they have 
achieved fame or notoriety in other fields. 
Nor do they apply to writers with inside 
editorial influence. 
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MAGAZINE MAIL 
The Editor 
takes this 

Opportunity to 
reply to a few 

of his 
Printcraft " 

friends 

Magazine Received.-Koolinda (Austra- 
lian Library of Amateur Journalism, 
edited by Leon Stone). Thank you, Mr. 
Stone, for a copy of this very tasteful 
little publication. It is indeed a pleasure 
to read and there is little to stamp it as an 
amateur production. Printing and contents 
are all that can be desired. I shall be 
pleased if you will favour me with further 
copies as they appear. 

Making Blocks.-E. J. Dan (Gloucester). 
An article on how to make blocks from 
everyday household materials appeared 
in Printcraft No. 11. There have also been 
articles in earlier issues on how to make 
lino -cuts and wood engravings. Your 
specimens should have reached you by 
now. 

Silk Screen.-Leslie C. Mason (Bristol). 
As you are already a customer of Selecta - 

sine I am sure they will be pleased to give 
you the information you desire. 

Water Colour Printing.-Ralph Morris 
(Eastcote). I cannot remember whether 
I have written to you personally, but if I 
have not let me thank you now for your 
very pleasant and informative letter and 
its enclosure. I should very much like 
an article on water-colour printing ; also 
a few specimens to use as illustrations. 

Magazine Received.-Candle-light (D. J. 
Evans) (Cardigan). Small but really 
excellent. Congratulations on a bright, 
imaginative little publication. I shall have 
pleasure in reproducing the title -page in 
Printcraft No. 19. 

Magazine Received.- Quo Vadis (A. 
Parsotti, Market Harborough). It was a 
great pleasure to receive this copy of your 
religious magazine and I am very much 
impressed by its excellence, particularly 
the contents. Your observations re 
" Printcraft Platform " are noted and 
you will no doubt heave a sigh of relief 
to discover that none are included in this 
issue, the reason being that no brickbats 
have come our way since the publication 
of No. 18. Your remarks re lithography 
are also noted, but I am not in a position 
to make any definite announcement at 
the moment. 

OUR COVER depicts the 
American 

Miehle Company's Vertical Press, the 
machine on which the cover pages of 
Printer aft are produced. This machine 
created considerable interest by its revo- 
lutionary design and performance when it 
was first introduced to the printing world 
thirty years ago. It is now British -built, 
being made at Preston by the Goss 
Printing Press Company Limited. 

The Miehle Company of Chicago supply 
the drawings and pilot presses and together 
with their expert supervision maintain 
the high standard of the Vertical Miehle. 

Its fundamental feature is that the type 
bed and the cylinder reciprocate vertically 
in a counter - balanced movement. 
Accordingly the machine occupies only a 

comparatively small floor space of approxi- 
mately 4 ft. by 5 ft. It produces 5,000 
impressions per hour with a maximum 
sheet size of 14 ins. by 20 ins. 

The ink is contained in a duct at the 
base of the machine and is conveyed to 
the inking slab by distributors. It is then 
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received by the inking rollers which, in 
turn, provide a very evenly distributed 
and easily controlled supply to the forme. 

The forme is positioned correctly in 
the special chase and if any slight change 
of position is necessary after the chase is 
in the press it is done by turning the jack 
screws supporting the chase, thus assisting 
in accurate register. 

The press is entirely automatic, the 
paper being picked up by suction and 
placed on the feed -board where there is a 
front guide and gripper bar which 
eliminates gripper adjustment for 
different sizes and thicknesses of 
paper. The feedboard descends with 
the cylinder and the cylinder grippers 
then take the sheet from the board 
and the impression is taken as 
the cylinder ascends. 
When the cylinder 
returns to the top of 
the machine grippers 
receive the paper and 
deliver it on to the 
automatic lowering 
pile delivery table. 
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TYPE USAGE 
A Few Guiding Lines for 
Uncertain Editors 

CHOOSE type which is easy to 
read. Don't use complicated or 
frilly faces. 

Employ as few sizes and as few 
contrasting faces as possible. 

Beware of solid masses of type. Their 
monotony tires the average reader and 
causes him to lose concentration. If 
possible break up copy into shorter para- 
graphs or lead between paragraphs or 
introduce subheads. 

Length of line is an important factor in 
type -setting. Long lines are boring to 
read ; very short lines cause a strain on 
the eyes. Study the line lengths given on 
page 126 of the " Printcraftman's Inquire 
Within." Generally speaking, anything 
between 30 and 60 letters forms a good, 
easy -to -read line -length. 

Leaded type is easier to read than type 
set solid. 

DO NOT SET PARAGRAPHS IN 
CAPITALS LIKE THIS. AS YOU SEE 
THEY ARE NOT ONLY DIFFICULT 
TO READ BUT ARE VERY APT TO 
SPOIL THE APPEARANCE OF THE 
WHOLE PAGE. 

Display lines set in capitals are often 
improved by letter spacing, a thin space 
being inserted between the letters. 

Setting headings or sub -titles in Italic 
Caps should be avoided. If such lines 
must be set in italics use caps and lower 
case. 

Do not use black letter types in masses 
and never set whole words of this letter 
in caps. 

Script types are shown to best advantage 
when surrounded by plenty of white. 

When using Script or Black letter never 
set whole words or lines in capitals. This 
is a typographical sin. 

The relation between types and the 
stock on which they are to be printed is 
very important. Consult your printer 

about this. 

TYPE -FACES FOR 
Not the least difficult problem which 

confronts the editor of a new magazine is 
that of the type in which its matter shall 
be set and the paper on which it shall be 
printed. 

It is with the aim of assisting the editor 
to solve these problems that we present a 
series of popular bookwork and display 
faces. A few notes and comments are 
added which we hope will help him iii 
making his choice. 

TIMES NEW ROMAN 
This highly popular series of types, 

which is used so extensively in Printcraft* 
was invented in 1932 by Stanley Morrison 
for The Times newspaper. It is available 
in three styles-Roman, Italic and Bold- 
and these, between them, can fulfil every 
reasonable typographic requirement. A 
range of sizes from 24 -pt. to 6 -pt. is 
described in the catalogue. 

Dark in colour and extremely pleasant 
to read, Times New Roman is an ideal 
face for book and magazine work. It 
prints well on coated and coloured papers 
though it loses a little on antique stock, 
which is apt to make it appear darker. 
Its appearance, in all cases, is improved 
when leaded. 

Is ideally suited to the production of 
school publications and general juvenile 
literature and blends well with either half- 
tone or line illustrations. 

The average number of characters per 
inch are : 

Roman : 6 -pt. -23 ; 

15 ; 12 -pt. -12. 
Italic : 6 -pt. -24 ; 

19 ; 12 -pt. -12. 
Bold : 6 -pt. -23 ; 

15 ; 12 -pt. -12. 

8 -pt. -20 ; 10 -pt.- 

8 -pt. -20 ; 10 -pt. -- 

8 -pt. -20 ; 10 -pt.- 

* Headings, sub -titles and sub -heads in " Print - 
craft " are set in Times Bold ; text in Times New 
Roman (mainly 7 -pt.) 
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TIMES NEW ROMAN 
18 -pt. 

ABCDEFGHIJKLMN opqrstuvwxyz 
12 -pt. 

ABCDEFGHIJKLMNOPQRSTabcdefghijklinnopqrstuv 
10 -pt. 

ABCDEFGHIJKLMNOPQRSTUVWX abcdefghijklmnopqrstuvwxyz 
6 -pt. 
A BCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijklmnopqrstuvwxyz (ffiffi. : fifffl ; ! ? " " cex)- 

12-pt. Figures and Points, etc. 

1234567890 .,- "" ? ! ; flfffi £ CEJEffiffl& () 
TIMES BOLD 

'4ÄnBCDEFGHIJ klinnopqrstuv 
A18-pt. 

BCDEFGHIJKLMNOP qrstuvwxyz 
I 2 -pt. 

ABCDEFGHIJKLMNOPQRSTabcdefghijklmnopqrstuvw 
10 -pt. 

ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijklmnopqrstuvwxy 
6 -pt. 
ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijklmnopqrstuvwxyz 1234567890 £ / . , - : CE 

12 -pt. Figures and Points, etc. 

1234567890 ' ? ! " " - : ; . , fi ff fi £ () CE JE - fift ffl & 

TIMES NEW ROM AN ITALIC 

1.:(ii3CDEFGHLIKLMNOPQ rstuvwxyz 
12.pt. 

ABCDEFGHIJKLMNabcdefghijklinnopqrstuvwxyz 
10 -pt. 

ABCDEFGHIJKLMNOP QRSTUVW X YZ abcdefghijklmnopq 
6 -pt. 
ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijklmnopqrstuvwxyz £ & - 
12 -pt. Figures and Points, etc. 

1234567890 .-:,"" ?!;fifffl ffi ficl & £ () 
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" I COLLECT MISTAKES " 
RODERICK WILKINSON talks about a new 

hobby which is all fun 

DO you collect things ? I do. No, 
not stamps or cigarette cards or 
coins. I collect misprints. There 
are plenty of them, too-misspell- 
ings and misquotes in the news- 

papers and magazines. 
I have been collecting these typo- 

graphical " thick ears " as a hobby for 
years and I have quite a large collection of 
cuttings-all neatly pasted in a big book. 

It is really surprising-the number of 
mistakes which find their way into the 
sober columns of the daily newspapers- 
things like this, for instance, from an 
Indiana newspaper :- 

" Mrs. Glen Golden is general chairman 
of the affair. Mrs. LeLand Ax and Mrs. 
Ben Gordon have charge of invitations. 
Mrs. John Estrich, Mrs. E. J. Ries and 
Mrs. Harold Stevens have charge of 
Harold Stevens." 

Here's another. It comes' from a small 
newspaper in Scotland :- 

" Under the super vision of the leaders 
of the Primary Sunday School ... a band 
of ladies entertained a number of infants 
who passed a nappy hour ..." 

And here is one from Wallasey in 
England :- 

" The bridegroom is being spent in 
London, the bride travelling in a costume 
of nigger brown with pink accessories." 

One of the funniest cuttings I have is 
about a mistake :- 

" Owing to a printer's error in the 
" Fairy Ring " cake recipe last week 

2 oz. castor oil ' was given for ' 2 oz. 
castor sugar.' " 

FROM ABROAD 
Look at this one from Yorktown, 

Saskatchewan : " Mrs. Fahlman has 
entirely recovered from her broken collar- 
bone, but her knee is still in the hands of 
the doctor." 

But it is unfair to blame the printers 
for all the queer items we see. What 
about the editors ? The wrong choice of 
words or phrases can do just as much 
damage. What do you think of this piece 
from a British daily newspaper :- 

" Another fashion note . necklaces 
made of fur. These 
are supposed to be 
styled along choker 
lines, and can be 
made of your skins." 

A few months ago 
a British Sunday news- 
paper published two 
items in the same 
column as follows :- 

" Actress Lana Mar- 
coni is to become Sacha Guitry's fifth 
wife this month. 

Actress Lana Marconi will this month 
become Sacha Guitry's fifth wife." 

The second one certainly reads better ! 

Another Sunday newspaper-on the 
other side of the Atlantic-says : 

" Gaiety girls made good, a half -dozen 
of them marrying into the nobility and 
many becoming wealthy." 

Apparently there is a difference ! 

A letter to the editor of a British 
women's magazine reveals this sentence 

" I worked, he studied, and then we 
knew we were going to have a baby." 

For my last example I give you what I 
consider to be one of the masterpiece 
headlines of the age. It is from 
Milwaukee :- 

" Weddings here show drop, issue more 
trapping permits." 

BIRD -ODDITIES 
The following notice was on a letter- 

box near a village in Berkshire. 
" Please put letters as near to the front 

as possible-bird's nest containing eggs 
inside. Thank you. The Postman." 

A blue -tit had built her nest in the letter- 
box in spite of all the efforts by postmen 
to prevent her. 

Odd though this notice may be, it is to 
the columns of our daily newspapers that 
we must turn to see the queerest notices 
and advertisements about birds. In 1946 
the Glasgow Evening Citizen carried this 
announcement :- 

" Wanted, companion for lonely pea- 
cock. Peahen preferred." 

This recalls that other ` want ' ad. 
printed many years ago, inserted by some- 
one who sought an " Elocutionist to 
reform the pronunciation of a parrot." 

Somehow or other, where reference to 
birds appears in print, the oddest results 
are often seen. Look at this excerpt from a 
Bristol newspaper :- 

" We must put human beings before 
racing pigeons." 

From a short story in Woman comes this 
flight of fancy :- 

" Their house was full of little birds and 
I can see them to this day sitting on the 
sofa, holding hands and beaming." 
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printing cabinets which appeared in the 
last issue of Printcraft. I have been even 
more impressed since your editor has shown 
me a set of these cabinets. Like most of 
you chaps I had several small card founts 
when I ran my own printing business, and 
these cabinets and their cases would have 
been a boon in those days. As it was I 
was forced to accommodate my type in 
small boxes of various shapes and sizes. 

It took me some time to devise an easy 
means of setting from these boxes, but in 
case you haven't stumbled upon it here 
it is. Place the type, face up, in lines from 
one side of the box to the other. Place 
an em or en quad between each group of 
letters so that you can see at a glance 
which is which. Between the rows of letters 
insert a length of 6 -pt. reglet. Leave the 
lines slightly loose so as to make the pick- 
ing up of the sorts easy, and after the type 
required has been removed drop in spaces 
or quads at the end of the line to prevent 
the type left in the box from spilling over. 

You could easily adopt this method of 
arrangement with the new plastic cases. 

EXTENDING INITIALS 
Now and again, particularly with hand- 

bills and pamphlets, one gets a job of work 
for which a large initial is required. This 
is just too bad for the printer who hasn't 
got a size larger than 24 -pt. in his office. 
But there are several methods by which he 
can make his 24 -pt. serve his purpose. 

One is to surround the selected letter 
with border. In this way you can fill 
practically any space. Another is to place 
the initial in a box of plain rule with the 
letter, of course, in the top of the box and, 
if necessary, a simple unit of border to 
take the bareness off the space beneath it. 
If you don't like boxes and borders an 
appropriate ornament set beneath the 
initial will meet the case. 

MAKE YOUR OWN GUM 
Good gum is very dear if bought as a 

ready-made preparation, and it is well 
worth knowing how to make your own. 
Here is a recipe from my notebook 
which gives a way of making nearly half 
a gallon of good gum for approximately 
4s. This is assuming that you can buy 
gum arabic at 3s. 6d. a lb., the price 
I recently paid for it at an oil -and -colour 
shop in Leather Lane, London. 

Dissolve a pound of the gum arabic in 
three pints of cold water. Then pour in a 
tablespoonful of glycerine and add two 
ounces of honey. Stir all together ; then 
strain the mixture through a piece of 
flannel or similar material, and there is 
your gum, all ready for use. The glycerine 
is introduced to prevent the gummed paper 
curling up when dry. 

In applying the gum use a sponge, not a 
brush. To prevent the mixture deteriorat- 
ing or turning mouldy add a few drops of 
sulphuric acid. This will keep it fresh 
and strong for a very long time. 

COAXING THE CHRISTMAS CUSTOMER 
WILLIAM HOLT asks : " Has the Idea of a Christmas Card Club Occurred to You? 

Money is tight, especially at this 
time of the year when holidays are 
so very much the fashion. To most 
people Christmas is an event still 
far off. They are reluctant to plan or 
pay for it until it becomes a very 
near reality. 

But for small printers Christmas is very 
near, for now is the time that he must 
think of ordering his stocks. If he orders 
too little he runs the grave risk of dis- 
appointing customers and so losing them, 
perhaps not only this Christmas but 
many others. If he orders too optimisti- 
cally he may have a lot of stuff left on his 
hands. It is, therefore, very necessary 
that he should know within a little what 
orders he will be called upon to carry 
out. 

Question : How to interest the cus- 
tomer ? 

There is one way. It is a way which has 
proved successful in many other forms of 
business, so why shouldn't the small 
printer cash in on it ? The idea is a 
Christmas Club. 

To induce the customer to lay out or 

commit himself for, say, five pounds - 
worth of Christmas stationery at 
this time of the year is going to 
be hard work, even though he 
knows he will have to find that 
sum eventually. But he is likely to 
be much more attracted if you 

point out to him that he has 20 weeks in 
which to pay his five pounds-an average 
only of five shillings per week. Or you 
may prefer to allow him to pay what he 
likes when he likes and supply him, when 
the time comes, with goods to the value 
of his total subscriptions. 

You know your customer better than 
I do, so you must make your own rules 
about this. But the Christmas Printing 
Club is a suggestion which I feel ought 
to be passed on to you. I'm sure, if you 
get cracking on it right away, that you will 
mightily encourage business for yourself -not only for the coming Christmas but 
for many subsequent ones. 

Another thought : The customer who 
feels that he has only a few bob a week to 
find instead of a few pounds all in a lump 
is likely to be much more generous with 
his order. 
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WE now come to the Ledgers, of 
which there should be at least 
three. Ledgers are usually 
" folioed ", that is, the left- and 
right-hand pages bear the same 

number and they are used in pairs. The 
books also have indices. 

At the head are usually three lines, 
sometimes printed with the words "Name", 
"Address", and "Folio". These are used 
for entering the name of a customer. 
From the Sales Journal the first item 
should be transferred to the first folio of 
the Sales Ledger, using the left-hand page. 

The customer's name should be entered 
in the index and the folio number printed 
at the head entered against it. The word 
folio printed with the name lines should 
also be numbered one. This takes care 
of one account and the printer has to 
decide how many folios to allow that 
account, by considering the size and 
importance of the concern. 

The next customer is then entered on 
the next folio and entered in the index. 
Perhaps the third or fourth order will be 
another for the first or second customer, 
in which case it is entered under the first. 
No details except " To Goods", and the 
date of delivery and price are entered in 
the Ledger. 

At the end of each 
month the jumble in 
the Journal will have 
been sorted into separate 
accounts in the ledger 
and from this the state- 
ments are prepared. 
When the customer pays 
up this is entered with 
the date and "by cheque" 
or "cash" on the right- 
hand page. 

Another similar ledger 
is used for purchases. 
They are entered under 
the names of suppliers 
on the right-hand page, 
using the term " By 
Goods", and when paid 
this fact is entered on the 
left-hand page with the 
date and "To cheque" 
or "cash" as the case 
may be. The supplier's 
names and folios are 
entered in the index for 
easy reference. 

ALL IN ORDER 
We now have a com- 

plete record of all the 

THE A UTHOR 

BUILDING UP A SUCCESSFUL 
PRINTING BUSINESS (2) 

Invaluable Advice to Young Craftsmen 
who Aim to Make their Printing Pay 

money spent or owing on materials, all the 
money owing or paid to us by customers 
for work done. The remaining items of 
wages, overheads, and capital expenditure 
are entered in the third, known as the 
Private Ledger, as are the monthly totals 
from the Sales and Purchase Journals. In 
larger businesses, a Cash Book is used, 
while a small analysis book is the best 
means of dealing with petty cash. 

If a practice is made of paying all in- 
coming money into the bank and paying 
all outgoing by cheque, the paying -in and 
pass books will act as a cash book. A 
useful refinement is a foolscap octavo or 
long quarto book, ruled single cash, used 
as a statement book. All the names and 
amounts of the statements are jotted 
down and added up. This gives an im- 
mediate picture of the total amount owing 
to the business, and a little experience 
will show roughly how much may reason- 
ably be expected to come in during the 
following month. 

It must be remembered that many 
worth -while customers take two or three 
months' credit, and it is essential to know 

the exact state of every 
account if losses are to 
be avoided. The books 
need not be very large 
or elaborate, but those 
mentioned are the mini- 
mum necessary to satisfy 
the Income Tax Inspec- 
tors and keep proper 
control over finance. 
From them an account- 
ant could produce the 
balance sheets necessary 
for income tax, raising an 
overdraft, or selling the 
business to the best 
advantage. 

I am now going to 
deal with two practical 
and worthwhile schemes 
for business building and 
for which properly kept 
accounts are essential. 

THE PART-TIME 
PRINTER 

The patient reader 
who has struggled 
through these notes 
on costing and book- 
keeping will now be 
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rewarded by information which I hope 
will lead to real profit and business - 
building. 

The part-time printer is rather handi- 
capped by his inability to contact many 
worthwhile customers during ordinary 
business hours. If he relies on picking up 
a variety of small orders from a number of 
small customers his efforts will probably 
be dissipated in trying to find a wide 
range of suitable paper and cards in small 
quantities. 

Many of these small customers will 
have very definite ideas on type -faces, 
and this leads to the purchase of a con- 
siderable number of unrelated small 
founts of type which absorb profit without 
resulting in any really useful consolidation 
of resources. The problem is how to 
overcome these difficulties. One answer is 
specialization ! 

This is easy to say, but is it easy to 
achieve, in view of limited capital and 
lack of time during business hours ? 
Christmas cards are seasonal, so are 
dance and concert tickets. Wedding 
orders are too difficult to find in sufficient 
quantity. 

I only know of two types of business 
using printing in any quantity that are 
open in the evenings. These are restaurants 
and funeral furnishers. At least two very 
large firms specialize in " In Memoriam " 
card printing and only touch the fringe of 
the trade. Back in 1923 I worked for a 
firm that did a turnover of between 
£25,000 and £30,000 a year in restaurant 
printing, and it is this that I propose to 
discuss first. 

MAKE FOR MENUS 
My early experience showed me that 

if menus were properly handled they 
could be a source of very considerable 
profit, and one of the first things I did on 
starting business was to organize a depart- 
ment specializing in this class of work. 

The things to go for are banquet menus 
for masonic, club and business dinners. 
Most small firms are asked to handle one 
or two orders of this kind a year and 
in this way form an ordinary and not 
particularly profitable part of the day's 
work. A four -page menu often takes four 
or five hours to compose and presents a 
problem in machining, as one side has to 
dry before it can be backed up. The time 
for delivery is rarely as long as a week, 
and to the general printer this is often 
inconvenient. 

The specialist, on the other hand, lays 
out his plant to suit the conditions. In 
my own case I used two standard sizes 
of folding menu cards, bought in bulk. 
One was 6 ins. by 3+ ins. fly for the cheaper 
dinners ; it was an excellent quality white 
matt ivory. The other was 7+ ins. by 4+ 
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ins. fly with a plate -sunk front page, also 
matt ivory and bought by the thousand. 

In addition I had a range of special 
sample cards all 7+ ins. by 4i ins. fly with 
beautiful die -stamped or embossed designs 
on the front for Ladies' Festivals, Christ- 
mas and Anniversary parties and other 
special functions. These were stocked in 
small quantities, or bought as required. 
The main thing was that in every case 
standard type settings to 18 ems width 
could be used. 

SYSTEM WITH TYPE 
Type was the next problem. In the 

beginning I had very heavy founts of 
10 -point Verona and 8 -point Italic and a 
complete range of smaller founts of 8 -point 
to 24 -point Verona and 18 -point Saxon 
Black. 

These were all that were necessary to 
ring several changes. The front page was 
always displayed in various sizes of 
Verona caps, or upper and lower, to 18 ems 
measure. The names and addresses of two 
restaurants were always kept standing. 
The other page headings : Menu, Toasts, 
List of Officers, Programme of Music 
and Autographs were kept standing in 
18 -point Saxon Black upper and lower, 
18 -point Verona upper and lower, and 
10 -point Verona Caps. The Masonic 
Toast List, and such toasts as The King, 
The President, The Club, The Firm, 
The Ladies, The Visitors and Our Guests 
in 10 -point Verona caps, were also kept 
standing. 

A number of lines with a simple three 
em, six -point ornament, and a further 
number of metal rules centred in an 18 -em 
measure, were also kept, all on one long 
galley. On another long galley was kept a 
selection of dishes in English and French, 
centred in 10 -point Verona upper and 
lower in the standard 18 -em measure. 

A selection of appropriate quotations 
culled from Dent's " Everyman " two - 
volume Dictionary of Proverbs and 
Quotations, were kept standing in 8 -point 
Italic upper and lower. These were added, 
if desired, at an additional charge of 6d. 
per line, and they were very popular. 

(To be continued) 

PAIGNTON PUBLISHERS, 
PLEASE NOTE 

Mr. A. J. Skinnard, of Paignton, Devon, 
is anxious to assist in the editing and 
printing of a magazine in his district. 
He asks, through Printcraft, to be put in 
touch with the editor of such a magazine. 

In response to this request we ask all 
editors who may be interested to write 
to Mr. Skinnard at Printcraft's address. 
The letters will be immediately forwarded. 



CHARACTER IN CARDS 
More about the Designing of Brighter Business Cards 

WE had something to say in the 
last issue of Priíitcraft about 
breaking away from orthodoxy 
in the planning of business cards. 
I gave you then 12 rough sug- 

gestions to help you in your designing. 
But I am not giving you any roughs in 
this article. For a change I am going to 
ask you to give me some ... but let that 
wait until we come to it. 

A good and attractive design is, in 
my opinion, absolutely essential for 
most classes of modern business card. 
But design is not everything. Equally 
important-more so in the judgment of 
some typographical artists-is the charac- 
ter imparted to the card. 

What is meant by this ? Simply what 
has been said a dozen times before-that 
type and style must fit the subject. A 
card in which heavy black types are 
conspicuous is manifestly unsuitable, say, 
for a florist or a perfumer ; conversely a 
cal d in which a number of delicate scripts 
are employed is right off the target when 
used, say, in connection with the business 
of an ironmonger or a scrap merchant. 

KEY -LINE 
Type, of course, is the most important 

element in the planning of the business 
card, but other factors must also be taken 
into account. If you are going to use 
ornaments, tints, borders or small blocks 
in your design these must also be given 
careful thought. They must be in harmony 
with the type used ; they must pull 
their weight in expressing the " message " 
--in this case the name and the business of 
the owner of the card. Only in this way 
will you give to the card its essential 
" character ". 
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Let me expand just a little on the 
question of type choice. I apologise if 
here I repeat what I have said before, but 
I feel this point cannot be too strongly 
stressed. The key line of the card is, of 
course, the name line which should be 
bigger or bolder than anything else. It 
should be picked with a keen sense of the 
business it is going to advertise. For a 
cleric the obvious choice would be one of 
the Text types, for a writer a script, for 
the hairdresser or milliner something 
dainty like Colonna and so on. This 
name -line sets the pattern for the design 
as a whole and so should be related as 
closely as possible to the nature of the 
business to which its owner belongs. 

FROM THE CATALOGUE 

Let's make the matter clearer by giving 
a few suggestions. Obviously, in a short 
article of this nature every kind of business 
cannot be dealt with. The suggestions 
below are prompted by some very 
characterless business card specimens 
which have recently been sent to me and 
the types, ornaments and blocks are all 
taken from the current catalogue. I 
regret that I haven't the space to outline 
more than one scheme for any particular 
profession. 

There are many alternatives in the 
catalogue which may please you better 
than my selections, as, for instance, Times, 
which may be alternated with Plantin, 
Perpetua or Bodoni ; or Copperplate 
Gothic, which may be used in place of 
Spartan. The thing to watch is that 
alternatives must be similar in character. 
Incidentally, don't forget that the Gill 
family can solve most problems and that 
you can hardly go wrong with Spartan or 
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Copperplate Gothic whatever the nature 
of the business the card proclaims. 

Here, then, are the suggested schemes. 
To save space I have arranged the par- 
ticulars as follows :- 

1. Type for the name -line. 
2. Type for the trade or profession. 
3. Type for the address, telephone, etc. 
4. Block (if one is to be used). 
5. Border or ornament (if required). 

NEWSAGENT. -1. Times Bold ; 2. Times 
Ita1. ; 3. Times Bold ; 5. 10 -pt. No. 1. 

BUILDER. -1. Rockwell Bold ; 2. Gill 
Ital. ; 3. Rockwell Bold ; 5. 6 -pt. No. 4 

DANCE HALL. -1. Broadway Engraved ; 

3. Plantin Ital.; 4. No. 1092 (in colour 
or tint) ; 5. 10 -pt. No. 3 or 12 -pt. No. 6. 

PRINTER. -1. Imprint Shadow ; 2. Times 
Ital.; 3. Times Bold ; 4. No. 1023 (in 
colour or tint) ; 5. 10 -pt. No. 1. 

ENGINEER. -1. Gill Shadow Line ; 2. Gill 
Sans ; 3. Gill Sans Bold ; 5. 10 -pt. 
No. 8. 

DRESSMAKER. -1. Colonna ; 2. Perpetua ; 

3. Canterbury ; 5. 6 -pt. No. 9. 
STATIONER AND BOOKSELLER. -1. Fashion 

Script ; 2 and 3. Plantin Ital. ; 4. 
No. 1150 (in colour or tint) ; 5. 10 -pt. 
No. 1. 

FLORIST. -1. Heavy Script ; 2 and 3. 
Canterbury ; 4. No. 1185 (in colour or 
tint) ; 5. 8 -pt. No. 2. 

CURIO DEALER. -1. Kino ; 2. Cochin 
Ital. ; 3. Gill Sans ; 4. No. 250. 
5. 6 -pt. No. 3. 

SOLICITOR. -1, 2 and 3. Engraver's Title 
(no ornamentation). 

FISHMONGER. -1. Ashley ; 2 and 3. 
Spartan ; 5. 6 -pt. No. 7. 

JEWELLER. -1. Madonna Ronde ; 2 and 3. 
Canterbury ; 4. No. 224 ; 5. 10 -pt. 
No. 10. 

BUTCHER. -1. Bodoni Ultra ; 2 and 3. 
Bodoni Bold ; 5. 10 -pt. No. 5. 

WRITER. -1, 2 and 3. Georgian Script. 
5. Scroll ornament No. 8. 

TYPE APPEAL 

Now, in nutshell form, let me give my 
reasons for my choice of types for the 
name -lines. 
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Times : It's " newsy ". Rockwell : 
Solid and sturdy. Broadway : Gay and 
fancy, yet eminently readable. Imprint 
Shadow : Decorative and dignified. Gill 
Shadow : Its effect of having been formed 
by a careful tool skilfully used. Colonna : 
Its charm and elusiveness. Fashion Script : 
Its association with bold writing. Kino : 
Its unusualness. Engraver's Title : It is 
traditional in this profession. Ashley : 
Distinctive and effective. Madonna Ronde : 
Its daintiness. Bodoni Ultra : Fat and 
satisfying. Georgian Script : Beautiful 
penmanship. 

You may not agree about either the 
suitability of the types or the schemes. I 
hope in a way you don't because I like 
you to have ideas of your own, and to 
encourage you to give them full rein I 
am now going to ask you to co-operate 
in a practical little test. 

A PRIZE FOR YOU ? 

I want you to work out a business 
card, taking as your subject any one of 
the items listed below. I would like 
you, as I have been compelled to do, to 
work within the limits of the catalogue, 
and in the next issue I shall reproduce a 
number of the best efforts and send each 
of their creators a cheque for half a guinea. 
But please let me have the efforts not later 
than August 16th and address them to 
" Cards," Printcraft and the Magazine 
Publisher, The Adana Organisation, 
15-18, Church Street, Twickenham 
Middlesex. 

In the meantime be guided by these 
most important points :- 

1. Design. 

2. Suitability of type to subject. 

3. Suitability of ornament to subject 
but if in doubt, leave out. 

4. The harmonious blend of the whole. 

And here are the subjects from which to 
choose :- 

Electrician, Concert, Sign -writer, Grocer, 
Swimming Gala, Accountant. 

O.K. ? Then go ! I shall look forward 
to seeing some really first-class work. 
The cards may be either plain or panelled 
or in more I.han one colour. 
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PROJECTED PUBLICITY 
Printed Slides for the Cinema Made on an Adana Handpress. 

IAM sure that most Printcraft 
readers have at one time or another, 
seen the advertising or publicity 
slides, which are flashed onto the 

screens of many cinemas, just before 
the commencement of a film per- 
formance. 

These slides are usually manu- 
factured by a photographic process 
and cover a very wide variety of sub- 
jects. 

I am going to explain as simply as 
possible how I have made similar 
slides for publicity purposes and for 
special announcements with my Adana. 

[t is not a difficult or a complicated 
job at all, and I think readers will find 
the instructions easy to follow. 

The announcements you are most 
likely to meet with often contain only 
a few words. For instance :- 

SENSATIONAL 
SALE 

OF LINEN AND FANCY GOODS 

Now on at 
NONAME STORES 

The completed slide measures 31" x 
34", but the type should be set in an 

YOU SAVE MONEY IF YOU 

BUY YOUR HATS FROM 

THE HAT EXPERT 

Vela .('owinge' 
1,11. l'Il.i7 71AIUSRY er.. VALLETTA 

:f 1, TOWRR RD.. SSIR.'IA 

SPECIAL REMODELLING SERVICE 

By ARTHUR CROCKER 

area about 2r x 2r, to allow for the 
edges to be bound with tape. 

I shall not go into the details of type 
setting or composition because I 
naturally assume that you know all 
about this. 

For the sake of simplicity we shall 
imagine that the forme is already set 
and secured in the machine, the pressure 
checked and the ink -disc and rollers 
removed from the machine (it is not 
necessary to use them for this job). 
The side and bottom lay gauges need 
not be used either. 

First we shall require a piece of 
cellophane paper about 6" x 5" ; any 
colour will do, but yellow or red are 
most effective. 

It is. extremely important that this 
paper should be new and not crumpled. 
Be sure that it is clean and free from 
fingermarks and that it remains in 
this condition throughout the whole 
procedure. 

Roll out the ink on a piece of glass 
in the usual way (I find Adana Black 
No. 2 most suitable for the job), and 
with the hand -roller apply the ink to 
the type -forme. 

Then, holding the cellophane by one 
corner, place it on the platen and press 
the handle until the paper is held by 

W.DEBONO 
DRAPERY 

.1LIR!EA IIRAN.I 

Opening e OOfl 
20, TIGNE WHARF 

FINEST BRITISH 
TEXTILES 

OWING TO HEAVY ROCKING FOP. 

La TRAVIATA 
THE RUN WILL BE EXTENDED 

ay ONE . DAY 

SUNDAY MT TO SUNDAY IS Ie NO 

Book Nºw 
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the gripper ; then make the impression, 
making sure that the forme will strike 
near the centre of the cellophane. 

The cellophane paper is now peeled 
from the type forme (carefully holding 
one corner with finger and thumb) and 
brushed over, lightly, with gold or 
silver powder. Use a camel hair brush 
for this operation. 

Allow to stand for five minutes, 
then wipe over with cotton wool, 
using a little pressure. 

Two used photographic plates are 
now required. These are of the required 
thickness and can be obtained from a 
photographic agency or stores. 

The two plates are cut down to 
31" x 31" with a glass cutter and then 
placed in lukewarm water to remove the 
gelatine emulsion. 

Thoroughly clean the glasses with 
soap and water ; dry and polish well. 

One glass is then placed on to the 
printed cellophane in such a position 
that the wording is straight and per- 
fectly centred. 

Holding the cellophane by the top 
and bottom ends, lift together without 
moving the glass and cover with the 
second glass. 

After making sure that the wording 
is still straight and centred, the un- 
wanted cellophane is cut from around 
the edges with a razor blade. 

To complete the slide, bind the edges 
with gummed tape. 

I find that there is a big demand for 
these slides. I have had as many as 
twenty-five to make in a week and 
find them a very profitable proposition. 
There is no reason why any small 
printer with an Adana and some 
sense of lay-out should not do the 
same. 

FINAL HINTS. 1.-Do not finger 
the cellophane. Remember the 
smallest scratch or smudge will 
appear greatly enlarged on the 
screen. 

THE GREATEST ADVENTURE 

Robert Louts Stoneman 

TREASURE 
US LAND 

IN 
TECHNICOLOR 

2.-The gold or silver powder is used 
to make the wording opaque. When 
the completed slide is held against 
the light the wording should appear 
evenly black. 

3.-The completed slide should not be 
more than $" thick. 

BOOK REVIEW 
" YOUR LINOCRAFT " by Betty Dougherty. 
Published by the Sylvan Press, 24, Museum 
Street, London, W.C.1. Price 9s. 6d. 

JF ever it becomes necessary for me 
to start a new series of lino -cutting 
articles in Printcraft I shall certainly 
approach Miss Dougherty with an 
invitation to write them. I have just 

finished reading her book, recently pub- 
lished by the Sylvan Press, and I have 
put it down both charmed and en- 
thusiastic. Personally I have never cut a 
block of lino in my life but by the time I 
had reached the last page of " Your 
Linocraft " I felt that I knew the whole 
process so thoroughly that only a little 
practical experience was required to make 
me an expert. 

Hence the charm and enthusiasm. A 
book so delightfully easy to read and 
understand, so free from the usual con- 
fusing (and often dismaying) technical 
jargon is a real treasure for the tyro. 

It is a book, as the publishers say, for 
everyone-children, adults, and pro- 
fessional artists alike. The simple lucidity 
of the text almost makes illustration 
unnecessary, but here the illustrations are- 
pages and pages of carefully drawn 
diagrams in black -and -white and colour, 
making every point clear. If you've ever 
had the idea of dabbling in lino -cutting -- 
a very inexpensive way of making blocks 
of your own, by the way-this is the 
book which will introduce you most 
comfortably to the subject. But whether 
you aim to become a lino -cutting artist or 
not, you will find a great deal to interest 
you and, like myself, will finish up feeling 
that you have added vastly to your 
knowledge of a method of reproduction 
with which all small printers and magazine 
publishers should be acquainted. 

CHARLES' STORES 
IT RUDOLPH STREET, SLIEMA. 

THE LEADING STATIONERS 
AND BOOKSELLERS 

R A L INSURANCE MATTERS 

(including MOTOR VEHICLES, 

MARINE, FIRE.5 BURGLARY) 

Consult 

NEW ZEALAND INSURANCE CO, 
13, ST. PAUL STREET, VALETTA. 



What is a " 'ship "? There are many 
kinds-it all depends upon the class of 
work done by the firm to whom the 
'ship belongs. Here RON EMERY 
lifts a brief curtain on the 'ship he 
knaws best-that of a group of com- 
positors engaged in helping to produce 
periodicals in one of Britain's largest 

publishing houses 

The Good Companionship 
UR schooldays finished, we prepare 
ourselves to make our start in 
industry. Neatly groomed, we 
find the Composing department of 
a large printing works. It is here 

we are interviewed by the departmental 
manager, whose duty is to test our general 
knowledge and gauge our ability. 

Having passed this first test, the great 
day arrives when .we are ushered into a 
section of the department known as the 
Reading Room. Our duties here are 
to read manuscripts, typewritten matter 
and reprint copy to a reader who makes 
the necessary corrections on the first proof 
which are then put right by the operator 
or compositor responsible. We then 
return this proof, and among other minor 
jobs such as delivering messages, we find 
ourselves making teas and doing chores 
for the men under whom we are working. 

Our main longing is to become appren- 
ticed. That happy day eventually arrives 
and we are transferred from the Reading 
Room to the Composing Room proper. 
While mothers find the aprons, our master 
supplies the tools-namely, sticks, rules, 
bodkins and shears. 

So much for -our introduction to the 
road of the journeyman -compositor. It 
is a long road, taking some six years to 
pass along, with many difficult obstacles 
to overcome. The first six months are 
probably the most tedious, for during 
this period we are set to learn our boxes 
by " dissing " (meaning distributing) the 
used type back into the receptacles 
whence they originally came. 

Our first desire is to get in a 'ship. 
To the uninitiated a 'ship is a section 
of the department engaged on some 
particular publication, or jobbing, or that 
well-favoured body known as the Advt. 
'Ship. 'Ship is the contraction of com- 
panionship, and consists of a number of 
men who cope with the making up and 
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the getting to press of the publication 
by a fixed date. 

The 'ship is governed by a charge 
hand known as the " Clicker ". He is 
usually supported by a first hand (a man 
capable of undertaking his job if called 
upon), and perhaps one, two or three 
others, according to the size of the pub- 
lication. 

Every apprentice takes a pride in his 
'ship. His work varies, according to the 
length of apprenticeship served and 
knowledge gained. The Clicker soon 
learns of what the boy is capable, and 
keeps him for a spell on work to which 
he is best suited. Solid make-up of pages 
is usually the first work undertaken, 
followed by overrunning and casting off 
the lines required to end the article where 
required. 

The management periodically transfer 
boys from 'ship to 'ship, therefore 
giving them an all-round knowledge of 
the firm's various activities. Then comes a 
spell of advertisement setting, and finally 
a term on the Jobbing 'Ship. As the 
apprentice's time approaches its end he 
becomes a free-lance, working from the 
Overseer's desk until the time approaches 
to conclude his apprenticeship on either 
the Monotype keyboard or the Linotype 
--whichever he may choose. Even to the 
last, he expresses his wish to go on the 
Lino 'Ship or the Mono 'Ship. 

Fa WMT,~17- zee, 



NO NEED FOR PAPER ! 

WHAT a pity that printers struggling 
to conquer shortages did not visit 
the missionary exhibition in Lon- 
don last September. If they had 
they would have seen the most 

remarkable example of self-help and ingen- 
uity in the history of printing-a hand - 
produced copy of St. John's Gospel in 
the language of the Crees, a Red Indian 
tribe. 

The binding, of rough deerskin, was 
quaint enough, but the leaves were even 
stranger, for they consisted of birch bark 
pages and were sewn together with fibres. 
The ink looked queer too. Small wonder ! 

Though still legible it had been made in 
1847 from soot and fish oil ! 

Nor was that the end of the missionary - 
printer's cleverness. He had manu- 
factured the type by carving the Indian 
characters in wood, making clay moulds 
from them and moulding type by using 
lead taken from the lining of old tea 
chests. Even his hand -press was home- 
made and had been converted from a press 
in which furs had been stored ! 

Until recently it seemed that the printer 
in Mobile, Alabama, who published books 
and newspapers on discarded wallpaper 
during the American Civil War held the 
palm for surmounting paper shortage, 
but now other examples have come to light. 

On October 21st, 1875, the editor of the 
Etheridge Courier, published in Queens- 
land, Australia, ran short of newsprint, 
so he bought up every handkerchief in 
the town and printed his newspaper on 
them ! 

During the great gold strike in Australia. 
a journal published in Kiandra found it- 
self in a similar plight. Heavy snowfalls 
isolated the town for some time and finally 
every scrap of available paper had been 
used. Rather than be beaten the editor, 
seized with a brilliant brainwave, bought 
all the calico in the local store and printed 
his weekly on cloth ! 

Unfortunately, however, the snow con- 
tinued to fall and eventually supplies of 
calico ran out. The editor then sent his 
staff to the goldmines to collect every 
calico issue they could find. He had these 
washed and dried and managed to pro- 
duce another weekly edition. As the 
snow persisted the old newspapers were 
laundered again and again until they would 
scarcely take ink. 

Then the weather improved and, when 
the editor really was at his wits' end, the 
snow cleared and supplies of orthodox 
newsprint came in from Cooma. 

By GEORGE MELL 

st TYPV. 
Explaining one method of " casting off " or 
computating a piece of copy in order to find out 

what its length will be when set in type 

CASTING OFF may be defined as 
calculating the amount of space to 
be occupied in type by the copy, or 
determining the type size to be used 
in a fixed area. 

It must be remembered that the answer 
to any problem is not guaranteed to be 
100 per cent. correct, but it is possible to 
obtain very close approximations. 

When dealing with display types of 
normal set, a quick method of ascer- 
taining the type size to be used in an 
isolated line is, to convert the length of 
the line into points, divide by the number 
of letters and spaces, and divide again by 
three-quarters (this figure represents the 
approximate average letter width of a 
display type in relation to its point size.) 

Example : The sentence ` COLOUR IN 
TYPOGRAPHY ' is to be set to a measure 
of 30 ems. The type size suitable would- 
be calculated in the following manner 

ems pts. per em letter width 
30 - X 

12 - X 
4 - =- 

24 -point 
20 1 3 

type 
characters 

Should the answer to such a problem be 
20 -point type, then 18 -point (letterspaced), 
not 24 -point type, should be used. It 
should be borne in mind that an allow- 
ance must be made for a predominance 
of wide letters (M and W) or narrow 
letters (I and J). 

The same method of casting off may 
be used for lower case characters by sub- 
stituting a 2 for the 2-, the reason being 
that the average letter width of lower-case 
characters is estimated to measure an en. 

Example : The same sentence is to be 
set to a measure of 10 ems. The appro- 
priate type size would therefore be calcu- 
lated in the following manner :- 

ems pts. per em letter width 
10 

20 
X 

12 
-- 

1 

2 

1 

12 -point 
type 

characters 
This system of casting off is unsuitable 

for such faces as Spartan and Plate Gothic, 
and any condensed or extended typeface, 
unless, of course, the average letter 
width of the particular typeface is ascer- 
tained. 
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CRIPT INTO TYPE 
To cast off a paragraph of typewritten copy, a 
vertical line should be drawn at a convenient 
distance from the right hand margin (as indicated 
in this paragraph) . Count the number of lines in 
the paragraph and multiply this figure by the 
number of characters and spaces in one full line 
up to the vertical line only. To this figure 
should be added all the characters on the right 
of the vertical line less the spaces left by the 
incomplete lines, viz., the lines not extending 
up to the vertical line. 

The number of characters in the above 
paragraph is calculated as follows : 11 
(lines) X 46 (characters in one full line 
up to the vertical line) + 16 (characters 
on the right of the vertical line) -30 (spaces 
on the left of the vertical line). The total 
=492 characters. 

Should it be decided to set the above 
copy in 8 -point Times New Roman to a 
measure of 12 ems, it is necessary to 
ascertain the average number of charac- 
ters of this type in a measure of 12 ems. 
This figure can be obtained from a type 
chart, or by counting the number of 
characters and spaces in 5 or 6 lines set 
in the above type to a 12 -em measure, and 
taking the average number of characters 
to the line. Assuming that there are 
35 characters of Times 8 -point to a 12 - 
em measure, the number of lines the copy 
will occupy is 492 - 35 - 14 lines. The 
type area of the copy would therefore be 
12 ems wide by just over 9 ems deep 
(14 X 8 = 12 = 9 1/3 ems). 

To resolve the type size to be used in a 
predetermined area it is necessary to con- 
vert the area into square points, divide by 
the number of characters (each character 
is estimated to measure an en quad) and 
multiply by 2 (in reality, the number of 
characters is being divided by 2, thereby 
converting them from en quads into em 
quads). The answer will give the number 
of square points to the em quad. The 
square root of this figure will give the 
appropriate type size. 

Example : Should the fixed area mea- 
sure 14 ems wide X 20 ems deep, and the 
number of characters in the copy amount to 
1,260, the type size suitable would be 
calculated in the following manner :- 
ems ems sq. pts. per em ens per em 

14 X 20 X 144 X 2 64 sq. - pt to 
em 1,260 characters t 

qu 

The square root of 64 is 8, therefore 8 - 
point type is the applicable size. 

Example : Should the characters num- 
ber 672 instead of 1,260, the type size 
suitable would be 10 -point, 2 -point leaded. 
This type size is obtained in the following 
manner :- 
14 X 20 X 144 X 2 120 sq. pts. to - the em quad 

672 (10 x 12 = 120) 
For the printer who possesses only a 

few type faces, it may be somewhat diffi- 
cult to calculate the appropriate type 
size, should he be met with the following 
problem :- 
Number of characters in the copy : 2018. 
Predetermined type area : 18 ems wide X 
30 ems deep. 

The type size suitable would be calcu- 
lated in the following manner :- 
18 X 30 X 144 X 2 77.142 sq. pts. - to the em 

2,018 quad. 
A suitable type size would, therefore, be 

8 -point, 1 i -point leaded (8 X 91 = 
76 sq. points). 

To prove this type size to be correct is 
quite simple. If, for example, it is decided 
to use 8 -point Times New Roman, the 
number of characters in an 18 -em measure 
averages 54. The number of lines the copy 
will occupy is, therefore, 2,018 divided by 
54, which equals 38 lines. The column 
depth of 38 lines set in 8 -point, 14 -point 
leaded is (38 X 9 2)-1 z which equals 
359.5 points. Divide this figure by 12 
(to convert to ems) and the answer is 
29.9 ems, (column depth). 

Should a type face of a different set be 
used-for example, Gill Sans or Basker- 
ville, whose characters number 56 to an 
18 -em measure-the number of lines the 
copy will occupy is 2,018 divided by 56, 
which equals 36 lines. The column depth 
of 36 lines set in 8 -point Gill Sans 1 z- 
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point leaded is (36 X 91)-1 2, which 
equals 340.5 points. Divide by 12 and 
the answer is 28.375 ems. The difference 
in the column depth between the fixed 
area and the type area given by the copy 
is, therefore, 1.625 ems. By using an 
initial letter-for example, one set in 42 - 
point Perpetua Titling-it would enable 
the type area given by the copy to make 
another line, thus increasing the column 
depth to 29.16 ems. The difference of 
.84 ems is negligible, but it can, of course, 
easily be accounted for, if necessary. 

LUCRATIVE LIVING " 
A Real -Life Success Story. By DAVID DALE 

WILL pay for itself in a month 
or two," read the newspaper 
advertisement, " and make, for 
an ambitious man, a lucrative 
living." Bill tore out the 

advertisement and sent for details of this 
very interesting Adana printing machine. 

The details soon arrived, complete 
with specimens. Although Bill knew 
little about printing, he could see that 
here was an absorbing hobby. He bought 
an Adana No. 1-he would have preferred 
the larger machine but could not afford 
it on the extremely low wage he received 
in his job as a clerk. 

The little Adana arrived and it didn't 
take Bill long to learn how to use it. 
Soon he was turning out some very 
commendable work. It was a fascinating 
hobby ; it gripped him so much he decided 
that, if at all possible, he would make 
printing his career. 

That was two years ago, and now Bill 
is a comp -machine minder earning top - 
grade wages and supremely happy at his 
job. His chance came through a news- 
paper advertisement asking for a man able 
to set type. As it did not ask for a fully 
qualified compositor, Bill guessed that it 
would be a hat or clothing factory with 
its own small printing plant ; such jobs 
are not uncommon, and are ideal for 
Adana enthusiasts. Bill guessed wrong, 
however ; the job was at a rubber stamp 
makers. The rubber stamps were made 
from moulds taken from standard printers' 
types. 

At the interview Bill mentioned the 
Adana and found the managing director 
very impressed. Three other clerks had 
applied for that job ; it was given to 
Bill on the spot. 

The rubber stamps were very little 
different from the Adana jobs, and after 
learning the lay of the full-size cases, 
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Bill found it all fairly easy. He began 
with small three -line addresses and was 
soon able to cope with the most intricate 
work. 

After a while Bill decided to look for a 
better position. There was plenty to be 
learned about printing yet and he wanted 
a job with more scope. 

His next job was with a manufacturer 
of office printing machines. The type 
was set in a small but very modern com- 
posing department and proofs were taken 
on a platen press. The proofs were then 
photographed and lithographic printing 
plates made to fix on to the office printing 
machines. 

As well as setting type, it was Bill's 
job to take the copies on the platen. 
These were not "rough proofs"; they had 
to be perfect in every detail. 

" I was nervous when I first saw the 
platen," Bill admitted. " It seemed such 
a big machine, but as I examined it more 
closely I could see it worked on the same 
principles as my Adana-the experience 
gained on that little Adana proved in- 
valuable." 

That firm is very pleased with Bill's 
work and he is now busy studying the 
intricacies of Imposition, Casting -off and 
Layout at the local Technical College. 
He has passed his first set of examinations 
and will soon be sitting for the second. 

To -day, every time he sees the Adana 
advert. in his newspaper, Bill gives a 
little chuckle. His own Adana has certainly 
brought him a lucrative living-and in a 
totally unexpected manner. 

INVENTIVE READER 
Here is a gadget which I have made my- 

self and which is most useful, accurate and 
time saving. It is in the style of a depth 
gauge and for use in setting the bottom 
lay gauge. I feel sure that many of your 

readers would like one and they are easily 
made, even from wood. Also I have 
fixed the screw heads in the bottom lay 
gauge which prevents them turning and is, 
to me, a great advantage, both on the 
No. 2 and No. 3 machines. 

-Frank Holland, Canterbury. 



ANOTHER LUCKY 

THIS gift scheme, as announced, is 
open to subscribers only. If you 
wish to become eligible for a 
generous Surprise Present you have 
only to get your name placed on 

our Subscribers' Register. Here are the 
ways in which you can do it. 

1. Register direct in accordance with 
the directions given below. 

2. Through your newsagent. Hand him 
your name and address and request 
him to forward it to us when he 
orders your copy or copies for you. 
London readers may order direct 
from our showrooms at 8, Gray's 
Inn Road, London, or from the 

Our Second List of Surprise 
Gift Winners 

Fleet Street Bookstall, Ludgate 
Circus. 

All new registrations effected by August 
16th, 1952, will be included in the scheme. 

Below are the names of the second 
lucky eight-who are now requested to 
write to us and claim the gift awarded. 
No gift can be despatched until the claim 
is received. Except in special cases the 
claim must be made between now and 
July 31st, 1952. If no claim is received 
by that date the gift will be added to the 
next list, which will appear in Printcraft 
No. 19. All claims should be sent to 
The Adana Organisation, 15-18, Church 
Street, Twickenham, Middlesex. 

THESE SUBSCRIBERS CLAIM GIFTS 

F. Hardman, Deane Church Lane, Bolton. (Free subscription for six issues of 
"Printcraft", this award to follow when Mr. Hardman's present subscription 
expires.) 

E. A. Deakin, Hackney Lane, Nr. Matlock. (One copy of "Practical Printing 
and Bookbinding". Published by Odham's Press, Ltd., at 12/6.) 

R. Brown, Northfield Tranent, East Lothian. (Fount of 8 -pt. Plantin Bold, 
U and L.) 

P. H. Hudson, Walton -St. Mary, Clevedon. (Complete Calendar Set, com- 
prising 12 pt. interchangeable Calendar Figures and set of Calendar Title 
Sorts.) 

E. Martin, Henleaze, Bristol. (Complete set of 11 Ornamental Dashes.) 
A. Wilby, Fairfield Avenue, Sandwich. (Three founts of Border from the 

catalogue to be chosen by Mr. Wilby himself.) 
G. W. Taylor, Coral Crescent, Antrim. (Set of six Illustration Types to be 

chosen from the catalogue by Mr. Taylor himself) 
S. Freedman, Palace Gate, Kensington, W.8. (Machine -cut set of wood spacing 

`of 116 pieces as designed for the T.P.48 chase.) 

BECOME A REGISTERED READER of " Printcraft and the Magazine Publisher " 
and so make absolutely certain of your subsequent issues, your following parts 
of " The Printcraftman's Inquire Within ", a free and post-free copy of 
" Chips of the Stone " every time it is published and free participation in 
our Grand Surprise Presents Scheme. Send cheque or postal order to the 
Publishers, " Printcraft," 15-18, Church Street, Twickenham, Middlesex, 
and your copies will be posted to you as soon as they are printed. 

Rates : 3 ISSUES 5/3 (Including postage) 
6 ISSUES 10/6 ( ) 



MUST -HAVES FOR BEGINNERS 

(Postage 3d.) 
.... , :.N.. ` (Postage 3d.) 

From the Publishers 

ADANA (Printing Machines) LIMITED 
15-18 Church Street, Twickenham 

of Printcraft and the Magazine Publisher will be on sale 

19 September 15th next and once again will be packed with 
articles of interest and importance to small printers and 
magazine publishers. New contributors will include Alan 
Dodson (" Printing without Ink ") and Percival Payne 

(" Your Silk Screen Plant "). Ron Emery will also commence a new series of 
Postal Printings and David Wesley will talk about the coming Christmas and new 
uses for old snapshots. 

Whether you are a regular or casual subscriber we urge you not to miss this 
better -than -ever issue. Your newsagent will get it for you if you order it in advance. 

Published by the Proprietors, ADANA (Printing Machines) Ltd., Church Street, Twickenham, 
Middlesex. Printed by King & Jarrett, Ltd., 67, Hopton Street, Blackfriars, London, S.E.1. 

Price per issue 1/6 (Postage 3d.) 
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